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Definitions 

• A Weblog, short blog, is a chronological 

collection of „short“ messages about 

personal interests or a topic, originally 

displayed on a Web site. 

 

• The blogosphere is the collection of all 

blogs, the world of blogs, the blog 

universe. 
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History of blogs 

• Past: diaries, journals, logs 

• 1995 HTML becomes ISO standard 

• 1997 „weblog“ coined 

• 1999 „blog“ coined 

• 2002 RSS 2.0 „syndication“ 

• 2005 Facebook launch 

• 2006 Twitter launch 
„microblogging“ 

• 2010 fb like button “First” Weblogger 

Jorn Barger 

http://en.wikipedia.org/wiki/File:Jornbarger.JPG
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Number of blogs 

  145,717,284  RSS feeds blogpulse.com 

  1,238,507 Technorati blog directory 

  10,620 Bloglovin’ Fashion 

  10,190 independentfashionbloggers 

  ~100 Blogroll AT cooloutfit.at 

  n AT bloggers here? 
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Technorati SOTB 2009 

• Source: State Of The Blogosphere 2009 
http://technorati.com/state-of-the-blogosphere/ 

• Market research of 

2,900 bloggers (US 48%, EU 28%) 

• Focus on monetization and professional 

blogging activities 

• Fashion bloggers can learn from it too ;-) 
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WHO 

• Two-thirds are male, 60% are 18-44 

(not representative for fashion bloggers ;) 

• 75% have college degree 

• 40% have graduate degrees 
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WHO 

• 72% Hobbyists 

• 15% Part-Timers 

• 9% Self-Employeds 

• 4% Pros / Corporate 
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Income 
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How long 
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PRINT vs Web 

• Actually, online and traditional media 

converge. 

• 35% percent of all respondents have 

worked within the traditional media as a 

writer, reporter, producer, or on-air 

personality. 

• 27% true overlap (most have however 

separate blogs, personal and paid one) 
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PRINT vs Web 
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PRINT vs Web 

 

>70% believe 

 

• Blogs are getting taken more seriously as 

sources of information.  
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WHAT 

• Technorati is not fashion affine, only 3,725 of 1,238,507 are fashion blogs 
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Measuring success 
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WHY 
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Personal impact 
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Business impact 
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Future plans 
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Blog more? 
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Blog less? 
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Time per week 
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Update frequency 
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RSS 
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Attracting visitors 

 



FashionCamp Vienna 

2010-09-25 

missviki.at 

Unique visits/month 
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Page views/month 
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Hobby vs Pro 
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Monetization 
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Revenue p.a. 

 

 

 

WOW ! 
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Expenses p.a. 
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Products & brands 
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Twitter 
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Why Twitter 
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Why not Twitter 

 



FashionCamp Vienna 

2010-09-25 

missviki.at 

Fashion blog trends? 

• FB, Twitter, social blog network platforms 
replacing traditional single blog Web sites? 

 

• Multi-blogger Web sites 
(one blog, many authors) 

 

• Huge competition to traditional media & 
vice versa 
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Fashion blog trends? 

• Information overload 

(MORE blogs, publishing more OFTEN) 

 

• PRINT mag vs Blog? Paying for online 

content? Paying for iPad apps? 

Micropayment systems? The next big thing? 
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Thanks! 


